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® Keyword

Recycling | Earth Tone | Natural |
Neutral | Regeneration | Artisan |
Ethnic | Craft | Unfinished | Timeless
| Perfection of Imperfection | Cozy
Cocoon
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Looking back at the series of challenges
the world has been through from pandemics,
environmental crises, to world political conflict,
inflation and food crises, it isn't surprising that
the people of generation Y and X, who have
borne the burdens, feel tired and exhausted
from their struggles in life.

Therefore, during this time, they are
striving for a sense of meaningful life
‘happiness’ by shifting to focus on a balanced
life, prioritizing health care from the inside out.

With their ECO-awakening consciousness,
they are turning to more organic food and
products as well as properly taking care of
their ‘soul’ for a happy and peaceful life.

Consequently, they are the generations
willing to support businesses that not merely
seek profit but also integrate social and
environmental concern into their business
goals under the belief that good individuals
create a healthy society and therefore a
healthier world.
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® Keyword

Urban Escapism | Retreat | Sustainable
Conscious | Normal Nomad | Self-sustain
| Inner Journey | Reasonable | Vegan |
Life Balance | Slow Living | Glamping |
Mindfulness

Generation X and Y are mainly
city people who are faced with urban
exhaustion and burnout. They need
to slow down their pace and start to
appreciate nature.

This group of people look for
enjoyable and relaxing activities,
renovating their homes to enhance
quality of life, and blending in with the
neighborhood context. When crises
are resolved, they often escape to
nature and learn about local culture.

Generation Xand Y are interested
in caring for their health, emphasizing
mind and emotional health and
well-being. These generations are
good at dealing with changes and
therefore can better handle their
own and others’ stress. At the same
time, they are looking for ‘Radical
Acceptance’, while the environment
and society are also their main aspects
of concern.

Designs that will suit their trend
are those relating to nature, such as
simple shapes and freeform. The
materials should be crafted with an
emphasis on recycling, while their
preferred colors and tones are neutral
to reflect life balance and slower living,
promote peace, happiness and
sustainable well-being.
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Travertine | Brush Matt Copper | Brush

Cement | Composite Stone | Neutral
Matt Brass
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® Materia

@ Shape & Pattern Keyword
Nature Inspire | Knit Weave |
Clean Grid | Uniform
Repetition | Modular | Refined
| Geometric | Nature Form |
Shadow | Weave Handmade |
Organic | Man-Made | Craft
Imperfect | Free Form




NUANCE & COLOR

Accent Color  Secondary Color Main Color
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Design the well-being,

not only the dwelling.
1)

— Basic Organic Trend

1. CULCUTTA Series :
GP XP-CULCUTTA GOLD (POL) R/T 60X120

2. ARENITE Series:
GP XP-ARENITE BEIGE R/T 60X120

3. ARENITE Series:
GP XP-ARENITE GREY R/T 60X120

4. PALERMO Series:
GP PALERMO BEIGE (ION) NAT R/T 20X120

5. ELITE Series
GP ELITE PATIO TEAK R/T 20x120

6. DOSKA Series: ‘
GP DOSKA DARK GREY (HYG) R10 R/T 30X60

7. RAINFOREST Series:
WT RAINFOREST LEAF (HYG) R/T 30X60

8. Led Z24#WH

9.  Simply Modish Touchless €103257
10. Geo CT1262C51N#DG(HM)

11. Scirocco Sense CT2145A#WH

12. Geo Circle CO03807FR
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@ Keyword

Smooth Retro | Technology | Smart
| Better Living | Wellness | Care |
Hybrid Life | Comfort | Harmony |
Family | Clean Power | Easy to Use |
Hygiene | Nostalgia | Blend | More
Minimal | Reminiscence

Human beings have been developing
technology constantly. In every crisis, there is
an opportunity for new innovation. During
COVID-19, online technology has proven to
play an important role in driving the world
forward. Additionally, technology also plays
a significant role in solving limited resource
crises. This can be seen from the growing EV
industry as well as the resource recovery and
recycling trend.

When technology is driving us today and
taking us into the future, adapting to these
advancements is a must. The Y generation is
forced to adopt technology in every aspect of
their lives, while the Baby Boomers and
generation X use technology as a tool to connect
to others. The children of generation Z and
Alpha grew up surrounded by technology.

Generation Y is tech-savvy but still
reminisces about their happy past and
childhood items such as cassettes, film
cameras, or video games. The comforting
memories that warm their soul.

Therefore RETRO FUTUR’ is the trend
that integrates the technology of the future
with the charm of the past which perfectly
serves this generation’s lifestyle.
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nuunsa 1Budu dududaqnidonls
dovlkAd1usdnfivadiuazananas
Jaoane (Hygienic Materials) kSa10u
SaashsAandosaadykimsynainau
NSWeNNS (Smart Eco Materials) SOUAD
Saqhwauwaunuinalulagouina
10uudanssulkolanauina (Smart
Materials)

® Keyword

Smart | Comfort | Caring | Reasonable |
Safety | Balance | Harmony | Fit Function
| Adaptive | Reminiscence
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The most obvious characteristic
of the Y generation is that they are
the link between generations. They
are responsible for the well-being of
their families and therefore place
great emphasis on sanitation and are
willing to use technology as a tool to
achieve safety and hygiene.

As for their personal lives, they
are at the age to achieve their
success but in order to reach their
goals they have gone through much
trial and error.

Generation Y is open to new
innovations as they believe that
technology can improve their lives.
At the same time, chasing the future
makes them yearn for their happy
past.

Things that will respond to the
needs of this generation are tech
gadgets that combine the design of
the past that perfectly fit in with
today’s trend such as the Retro
design, Curved Line pattern, or grid
approach design, etc. As for the
materials, they should give a sense
of safety and hygiene (Hygienic
Materials), or recycled materials that
reduce resource shortage (Smart Eco
Materials), including materials that
become an innovation of the future
by incorporating technology into the
materials (Smart Materials).




@ Shape & Pattern Keyword

Uniform | Retro | Clean Look |
Soft Arch | Comfort | Harmony
| Soft Geometric | Blend |
Minimal | Uniform | Low-Key |
Grid | Repetitive

@ Material Keyword

Upcycle Technology | Semi-Glossy |
Smart Material | Hydrophobic | Airy
Feeling | Soft & Warm | 3D Print | Smooth

19
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NUANCE & COLOR

Accent Color Secondary Color Main Color
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13
Drive with function,
live with emotion.
1)

— Retro Futur' Trend

1. M-STONE Series :
GP M-STONE SNOW (HYG) R10 R/T 60X120

2. ARABESCATO Series :
MT 4SR1 ARABESCATO

3. RIVERWOOQOD Series :
GP RIVERWOOD BEIGE (HYG) R10 R/T 30X120

4. CALACATTA LINCOLN Series :
GP XP-CALACATTA LINCOLN (POL) R/T 60X120

5. NERO MARQUINA Series :
GP NERO MARQUINA 6X21.7

6. BRAVA Series :
GP BRAVA GLOSS MINT 6x21.7

7. Noir ZF11

8. Optimum C10257

9. Switch CT3017

10. Black Chrome, X-Posh Color
CT1242AY#BN2

11. Starlight Gold, X-Posh Color
CT1242AY#GR2

12. Sensetion- Square C00341(MSL)
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Your power, our better world
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@® Keyword

Fun & Flexibility | Express Yourself |
Dynamic | Diversity | Assertive |

Confident | Freedom | Enjoy Life |
Bold | Colorful

Although the world is different and
diverse, no matter how different we are, as
equal global citizens, we are all entitled to
well-being. We owe a duty to future generations
to preserve the world. But with the
existence of inequality and injustice as well as
environmental issues, the society where
everyone should be equal with safe space for
all is just an imaginary world or ‘Utopia’.

The growth of the digital world has
given rise to the power of social media and
contributes to the increase of people learning
about rights and freedoms. This has created
a small number of people who will no longer
ignore problems and dare to stand up for their
beliefs, hoping that they might be able to make
social change for the better. Not only the new
generation but the older generation can also
play an important role in making positive
changes to society.

The tool people use today is called ‘Soft
Power’, the power of creativity that is fun with
ironic humor but also carries key messages
which can create widespread awareness.

They believe that the ideal Utopia can
become a ‘YOUtopia'. A better world for the
next generation can begin today through the
little seed of power.
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® Keyword

IsToRIg o INguAUSUTKIMGU
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Equality | Soft Power | Social Diver |

Energetic | Honest | Genderless | Creative

| Courageous | Adaptable | Resourceful

| Innovative Ideas | Open Mind

28

We may think that only young
people are interested in social and
global development, but in reality,
people of all generations know and
are aware of it. Some older generations
understand the changes over time.
They are called Elastic Gen, the
generation with high flexibility.

Generation X can adapt quickly,
has an ideology and will question social
structures. While generation Y is full of
creativity and dares to demand what
is right. The Z generation grew up with
technology that allows access to
everything, therefore they are aware
of diversity and equality, and they have
the courage to stand up for themselves
and do the right thing.

An eclectic mix of generations
of all ages helps transform the world
today into the ideal world that we
wish for. They use creativity to
campaign in all dimensions including
politics, environment, and equality
as well as the rights of disabled
persons and older persons.

The design that will respond to
these generations, therefore, needs
outside-the-box thinking that reflects
their independent identity, full of
energy, fun, and love for outstanding
colors combined with the modern trend
to fulfill their thoughts and beliefs. In
addition to the design, they are also
considerate of the world they are living
in and are open to a combination of
materials to create new things.




@ Shape & Pattern Keyword

Round Shape | Modern | Geometric
| Pop | Curves | Bold | Arch | Soft |
Twisted | Creative | Geometric |
Repetition | Playful

@ Material Keyword

Plastic | Silicone | Mix
Material | Colorful Steel
| Fabric | Colorful | Gel |
Elasticity

Shape, Pattern, & Material
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PANTONE 2007 C PANTONE 173 C PANTONE 711 C PANTONE 2391 C PANTONE 7687 C PANTONE 626 C PANTONE 2265 C
Hex : #E0AS526 Hex : #CF4520 Hex : #CB2C30 Hex : #0081A6 Hex : #1D428A Hex : #285C4D. Hex : #5C7E51
RGB: (224,165,38) RGB: (207,69,32) RGB : (203,44,48) RGB : (0,129,166) RGB : (29,66,138) RGB : (40,92,77) RGB: (92,126,81)

PANTONE 202 C PANTONE 4995 C PANTONE 2177 C PANTONE 434 C PANTONE Cool Gray 5 C PANTONE 407 C PANTONE Neutral Black C
Hex : #862633 Hex : #9C6169 Hex : #7EAOAC Hex : #D0CACS Hex : #B1B3B3 Hex : #B2B8A2 Hex : #222223
RGB:(134,38,51) RGB : (156,97,105) RGB : (127,160,172) RGB : (208,196,197) RGB : (177,179,179) RGB : (178,168,162) RGB: (34,34,35)

PANTONE 122 C PANTONE 2345 C PANTONE 2339 C PANTONE 5195 C PANTONE 2058 C PANTONE 3405 C
Hex : #FED141 Hex : #FF6D6A Hex : #F09491 Hex : #66435A Hex : #BB8SAB Hex : #00AF66
RGB : (254,209,65) RGB: (255,109,106) RGB : (240,148,145) RGB : (102,67,90) RGB: (187,133,171) RGB : (0,175,102)

Secondary Color

Accent Color
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With creativity,
the impossible

becomes possible.

”

— Youtopia Trend

1. ADORA CASA Series:
FT ADORA CASA WHITE R/T 40X40

2. CHAMOMILE Series :
FT CHAMOMILE BABY BLUE R/T 40X40

3. HIDEAWAY Series :
GP HIDEAWAY OLIVE GREEN (HYG/NAT) RT 60X60

4. HIDEAWAY Series :
GP HIDEAWAY NIGHT BLUE (HYG/NAT) RT 60X60

5. HIDEAWAY Series :
GP HIDEAWAY ROSE (HYG/NAT) R/T 60X60

6. HIDEAWAY Series :
GP HIDEAWAY TAUPE (HYG/NAT) R/T 60X60

7. CT623Z94Z10D#BL

8. JOYFUL Series :
WT JOYFUL DECO (HYG) 25X40

9. RETROSPECT Series :
WT RETROSPECT BLUE (HYG) 25X40

10. Simply Modish C10323MBK

11. Geo CT1198A1N#BU(HM)

12. Geo CT1198A1N#MM(HM)

13. Sensetion- Square C00341(MBK)
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® Keyword

Gaming | Digital Native | Wonder |
Surreal | Dynamic | Future is Now |
Living Fantasy | Childhood | Energy

| Futuristic | Creative | Phygital

e platforms, and the last
neration Z influence, their
and confidence to create the
e way they want it to be.

This makes the digital world a space for
self-expression where everyone has equal
rights which became the ‘Freedom Spectrum’

trend.
37
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yulan FviRanauAuREYn3T Digital
Native'

Persona

1D Digital Native Asaufifia
naudulafugnadna doinouTaaidu
funmsasvassAna:iasuus:aunisai
k9 agiawa TagdoulkeyiUusd

Gen Z ilAAUAGnAIAoY 1a:$ndas:

As the digital world expanded
and became a space where people
from all over can gather, the term

. N - ‘Digital Native’ was born.
AunguUaluasalgnfiviazidu

KUvwav Social Network sUIUU
aa iwsa:lussnnanns:ia
AUAWENEILIEAIQU 11daV
VRIUNNSASIVASSA

U suinaiuns:ia
aauia:usuadg

Digital Natives are people who
grew up with the presence of digital
technology or in the information
age. They are exceptionally creative
and open to new experiences. They
are mainly generation Z who are
risk-takers and love freedom.

Digital Natives constantly access
and engage in new social networking
as they fear falling outside the trend.

he same time, they strive for their
e, expressing themselves
nique, new, and creative

® Keyword

Digital Native | Imaginative | Childhood
Energy | FOMO | Creative | Self-Expression
| Defy | Positive




@ Material Keywo

lllusion | Visual Effect |
Computer Generated |
Light Weight | Synthetic
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Craft for their
self-expression

in all dimensions.

”

— Freedom Spectrum Trend

HIDEAWAY ALPINE Series :
GP HIDEAWAY ALP. VERDE (HYG) R10 RT 60X60

HIDEAWAY Series :
GP HIDEAWAY: ALP. AZUL (HYG) R10 RT 60X60

ATLANTIS ANIMA Series :
GP XP-ATLANTIS ANIMA (POL) R/T 60X120

PACIFIC TEMPO Series :
GP XP-PACIFIC TEMPO (POL) R/T 60X120

ROCCIA Series :
MT 2SR1 ROCCIA SAPHIRE

SAVUTI Series :
WT SAVUTI MARSH R/T 30X60

LED MNLOO3
Switch Panel CT2307W
VERZO C10207

. Sensation Capsule C00343(MWH)
. CT4916AC
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